A LETTER FROM ALLIE BETH

LTS GET ' DONE

We live in the only major ity in America not founded on

a gort or nawgah 2 Tiver,

Callas was founded by entrezrenewrs who created
a culture of cppartunity.

Cur company culture of trust, integricy, and
entreprenaurism salidifies our third decade
of uxury leadership, We s2il more in Dallas’

premiar neighborhoads and in Dallas County

than any competitar.

Cur legendary local roots attracted acquisition by
the largest provider of home ownership services in the

nation, affiliated with Berkshire Hathaway, 3 world-respected
brand. We are local and global. Our netwerk is unsurpassed, including websites
searched by more high-net-veorch individuals.

Qur new technology focus is access and comfort for clients, An algorithim can search
far a 2BR/2E. Only o recl estate agent can find your home, Data provides informatian,
The complex, emational hemebuying process cemandsz human intelligence, creativity,
and connection,

A& search for the rght home |5 a search for the right refatlonship. Our team of
entreprenaurs 15 known for accessibility, transparency, connection...and resuls,

For aur clhents, real estate [s real life, A relationshig 1s rare and real.
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THE DEALS

TOP RESIDENTIAL
SALE IN DALLAS

THE SUCCESS

SECOND-LARGEST
REEIDEM'E;,&L
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SELLING MORE ESTATES 1
CVER %5 MILLION

THE. PEOFPLE

100+ AGENTS
10 YEARS+

OVER 1,000 YEARS
OQF TRUST




HOMESERVICES OF AMERICA

Who We Are

HomeServices of America, Inc., headquartered in Minneapolis, MM, is the nation's second-largest, full-service
residential real estate brokerage firm and through its operating companles, is one of the largest settlement
services providers in the U.5 and is the majority owner of the Berkshire Hathaway HomeServices, Prudential
Real Estate and Real Living Real Estate franchise networks.

HomeServices is owned by Berkshire Hathaway Energy, a consolidated subsidiary of Berkshire Hathaway Inc.,
acompanywithunparalieleddiversityandfinanclal strength. Asanaffiilate of Berkshire Hathaway, HomeServices,
through Berkshire Hathaway Energy, has access to significant financial and management resources.

Our Business Maodel

HomeServices' business moadel 18 cenltered an an  aver
expanding larmily al markel-leading allilaley companies who
share the eomman gulding principlas of honesey, infegrisy
and commitment to performance.

We idantify, share and Implement hest practices acmss oar
crilerprise lo ensure Lhal our companes conlinee Lo:

Provide industry leading tocls, technclogy and other
rEsourees omedt the changing neads of aur CUstomers,
employess and REALTORSY

AN & culture That aktracts, retains and devobbps
the Best people,

. Contribute their talents and resources o serve the
communities in which they live and work.

«  HomeServices' mission (8 1o deliver an unparalleled
experience throughout the home transaclion process.

Dur Guiding Principles

To preseree and further underscare aur huslness standarads,

wit abide by the following guiding principles:
= Adhers to the letter and the spirit of the law.

Fromole a highly Lrained, bechnologically sophisticated,
diverse and contemporary workforce.

(Cadimiend on et page!

o Meser Take 3 single person Tor granted. nthis business,
the assals of the company go hema @ach avéning,

o Pravide euceptinnal service to customers and REALTORS®

Creabe 3 learming envirenmaent—identity and share bost
practices with colleagues,

«  Penple want tn assnclabe with winners—=set a posithe sample

«  Recrult management and REALTORS® with a commitment
Lo perTormance wilk inlegrily.

«  [Establish and monitor financial controls to ensure adbherence,

«  Prowide monest and accurate disclasure af bsiness faces
and linancial dala.

s Respect and pratect the reputation of HomeServices and
its aftiliated Brands.

Growth Through Acguisition

Homeservices growth strategy has been and continues to
B Lo acquire rmarket-deading companics with greal bramnds
and experienced leaders, and welcome them into a family of
companlos where [deas, information andl best practlees are
leveraged and shared. Brands are intentionally kept intact
and leadors are empowered W make operational and strategic
decisions based on their ovwn unigue market conditions.

Allie Beth Allrnan
& Aﬁu{la 5



LUXURY LEADER

CEW S5ALES ABOWVE 2 MILLION

ALLIE BETH ALLMAN
& ASSOCIATES

COMPETITOR 1

COMPETITOR 2

COMPETITOR 3

Allie Beth Allman’& Associales

A BEEKSHIEE HATHAWAY AFFILIATE



BERKEHIRE HATHAWATY

Affiliates
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STRENGTH

TWO BRANDS THAT MEAN BUSINESS

When the Buffett leadership eam was ouilding the nation’s
largest provider of residentizl rezl estate services, its growing
network of independent affilates identified Texas as a key (I ™
market. Ther challenge was finding the right place to start. L’ } ( ) _l' \[

HS0A'S DAILY

"I wanted to be associated with somebody where the
VOLUME

financial strength was unguestioned and where the name
stood for integrity,” Berksnire Hathaway Chairman and CEC

Warren Buffett said,

The Buffett team called a woman from a sma'l West Texas town. .

. , . 1=
#Allie Bath .ernan 5 brand exemgl fied che Dallas lusury marker. h . } ) (] \[
Local business publications ranked the names tops in Dallas’ !
premier residential areas, Its strength and respect mirrored the
Buffett brand.

ABAS DAILY
VOLUME

“Leading business publications consistently rate Berkshire

Hathaway among the top five most respected brands in

the world,” Allie Beth Allman said, "The Berkshire Hathaway — 0
approach is to acquire companies with a great brand, great { ( } /.ﬂ.

ducts, and strang leadership.”
products, and strong leadership OF $3.5 MILLION—

In 2015, the Buffert acquistion of Alle Beth Allman & Associates PLUS HOMES IN DFW
joined the Best with the Best. The two brands balance hericage,
philosophy, and innovation. They will te hera in the next century.

THE ADVANTAGE

A ol swireev b Lieey Portielio showed that oo buyers prefer
r'.'.'rl'ﬂ'llul'r:urr'.'.l.r el estopie ."u.l.l.r;.lr.'.llr}'.v. Jﬁﬂ:}' il thie A riﬂ|rH'.'|'.|' fered tof sePace,
betfer sefectinn, diveretion, auwd Hhougltfd management aof finances and vesourees,
Aflie Bethe Alfrvane & Assoctotes spectolizes in e speciald. Owe braed means

Srperonipfron, eredlemend, restlienee, aeel speeess,



OQUR COMPANY

The Difference

Qur company culture, our core values are the
same as those [deas and ideals thal lormed our
nation. We offer freedom to be enterprising
We share equality of opportunity. Equality of
achlievement depends on individual effort.

There is no salecl group o agenls wilh special
treatment, Titles? Compensation? Earned. We
have expectations. Ethics. Industry guidelines.
We respecl personal skills and polential.

Mo agent , no transaction is unimportant.

Our professional tocam is an active and reliable network. All respond to agent necds.
supporl open howses, share insighl and inlormalion,

We are hometown. Founded and owned here. Qur community invelvement is an
eslablished radilion, widespread and elfeclive. We give where we live.

Known for integrity, we enter into a trusting partnership with clients. We strive to
create a lasting relatlonship, Mor do we shrink from the unusual, the untried, We have
successfully handled extraordinary clients and properties reguiring extensive and
unusual research, negotiation, and discretion.

As the leading single-office residential firm in Dallas, we believe we are the Big D.

WE CARE | WE SHARE | WE DARE

Allie Beth Allman
& Associales



About Nora Ling Lane....

When asked about the secret to her success in real estate, Nora Ling Lane will simply answer,
“The Grace of God.” As the daughter of Dallas real estate legend, Jennie Ling, Nora learned

how a great work ethic and putting her clients above all else leads to results.

Home buyers and sellers find comfort in Nora’s extraordinary customer service and care and
enjoy the confidence that comes with having one of the nation’s leading Realtors master
minding every aspect of their transaction. She believes that honesty and integrity are the two
ingredients that set market leaders apart. Her motto is, “say what you mean, and mean what
you say.” For more than 39 years, Nora has primarily sold homes in Preston Hollow, Bluffview,
Greenway Parks, Devonshire, and Lakewood but specializes in the Park Cities, where she,

along with her husband, Jody, raised all three of their daughters.

Consistently focusing on the goals and needs of her clients, she has risen to the top of the
industry where she is recognized for superior service, advanced negotiation skills, innovative
use of technology, and sophisticated online marketing strategies that include personalized
newsletters, videos and extensive of social media. Nora has a strong belief in handling every
aspect of each transaction from start to finish. She will tell you, “My clients know when they
call me, they get me. No assistant handles any details of my transactions.” Simply put, Nora
says ‘| want every client to be able to say ‘job well done’ and feel that they are my only

client...they are too important to let anyone else handle any detail of their transactions.”

In addition, Nora recognizes the importance of relationships, networking and staying abreast
of the market...always on top of “coming soon” properties. She is a member of two exclusive
network groups made up of the top Realtors in the area specializing in high-end luxury homes.
These groups offer firsthand knowledge of properties coming on the market, brainstorming,

sharing ideas and exposure of current and off market listings.

Nora’s contributions to her community have been extensive throughout the years, including
the National Charity League, the Junior League of Dallas, Scottish Rite Children’s Hospital
and Center of Hope. More recently, when she’s not working, which is seldom, she is spending

time with her grandchildren.



Hello Nora,

Now that things have settled down, I just wanted to
let you know how appreciative I/we are for your
Passion, Energy and Effort you displayed in the
selling of our home. It was an Emotional
Rollercoaster ride for us, but you kept us Focused
with your Positive and Never give up attitude. [
know there was nothing easy about this. I always
felt we made the Right decision choosing you to
Represent our home. Thanks again and you will
Always be in our Hearts. We feel very Blessed that

we met you on this Journey. Take Care and Be Good
to Yourself..

"GO with GOD”

Harlan

Let me put my
Passion, Energy and
Effort into selling
your home or finding
your dream home!

Nora Ling Lane Allie Beth Allman & Associales
Eln-zdd-ﬂﬂﬁﬁ 4 BERESHIRE HATHAWAY AFFILIATE



HEAR FROM
MY CLIENTS

JUST A SAMPLE OF WHAT OTHERS ARE SAYING......)

Nora is an absolute joy to deal
with...She is so personable and
professional in her approach and
extremely knowledgeable of the
market. She’s the best!

Nora Ling Lane is an amazing
professional. She is simply the best at
what she does. Possibly the most
appreciated service is that she so
willingly gives after-the-sale help.

Nora Ling Lane is an outstanding real estate broker!!! | can say that with authority because Nora
has handled every significant residential transaction for my wife and me for the past thirty
years. Nora blends professionalism and excellent market knowledge with an aggressive yet
sensitive style to provide the best possible outcomes for her clients.

Nora has been our agent for the
purchase of three homes and the sale of
two. She knows the market, gives her
time unselfishly and has always been
professional in her dealings. Most
importantly, she has kept our best
interest a priority! She cares!

Nora is a true professional and her
friendly demeanor makes it very easy to
work with her. She has always
represented us with first class service
making us feel as if we were her only
client!



MARKETING TO SELL

Through digital ads, online
searches, custom URLs, videos and
social media, the Allman team puts
your home in buyers’ hands. We
craft high-quality print ads,
engaging advertorials, targeted
emails, direct mail pieces, and
luxury ads. We create the buzz
. and generate engaging

' & conversations. Would-be buyers

“i‘- get fast facts from expanding
A - providers in the new mass media

m universe. Our new listing plan
E ' instantly places your property
prominently in multiple media
meenst Poosen sources.

PRINT

m  Direct Mail
m  ABA Magazine
m Dallas Morning News

DIGITAL
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SOCIAL MEDIA

Facebook
InstaGram
LinkedIn
Twitter
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MORA LING LANE

Internet Presence

realtor.comy trulia

Linked [T}) Pinterest

twikker facebook.
Youllllil: my REALTY TTMES

Vo Ling Lane REALLSTATE UDDATE

Allie Beth Allman

& Associales
HIRE HAT HAWALY LIF



HORA LING LANE

Internet Presence

vra Ling Lane

WEBSITE

Allie Beth Allman’
& Associales

A, WEERK SHIZE Hal Ha'WAY AFFILIATE



HORA LING LANE

[nternet Presence
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MNORA LING LANE

Social Media
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HORA LING LANE

Social Media

o Fegfihace!

ey e T

‘ Haa ry amn Pl e i B b
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facebook.

Allie Beth Allman”
& Associabes
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MORA LING LANE

Internet Presence
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THE KEY TO SUCCESS IS

K@L‘Z ons

What others are saying...

“Mewra ls an absolute Joy T pleal swith, She s 2n perannahle and profeszlenal in her approach and exiremely
xnowledzeable of the market. She is the best!™

“Mora Ling Lans is an amazing protessional. She is simply the best at what she does. Fossibly the most
apprecisted service is that she se willingly gives aMear-the-zale help,”

“Nora Ling Lana is an outstanding real astate broker |1 | can say that with authority because Nora has
nandled cyery sinifcan ressdential transscion for my il aod me for the past thirty years. Mora blends
profnssinnaliem and eacallent ma ket knowledge with an aggressive yot sonsitive style B0 provide the hest

o058 ke gutcomes for her clients. ™

“Hora i the contummate professional. Skhe helped us find 2 home that we lowe, and then she chacked on
avary detail of negotistions, inspection and dosing. She was #lways available to answear any questions and
CIiCerTn. Beeause we had confidenoe that Mora was hamdiing the detais aswell as the big lssucs, our
o et e h less stracefil thomn oy of mor peevious moees,”

FMewra hias besn aur agent e the porchases of three bomes and e sale of e, $he ki the macked,
gives her fime unzelithly ard has alwanss been profestional in her dealings. Mcat importanthy, the haz
<ept our bast interest 3 prionty 1

Ta Pu rehase our lase home, e used the sendces of Mora Lans. She '|E|F|El:| g ﬂj‘ g .':'il'lg s honess,
predussiongl advice which cmablod us to ma ke ene of the bost docidgons we have over made! From sturt to
Tindsh, B ward cn ap al Thes oeda 1, drd v kneee soe cinlded Trost hes acheice. Dealing with Mo was a

ol asure and whan the time comes again, we will certaindy be giving her a call.”

“Hiora was the ultmate professional when she handled the purchase of cur new home, She wasa’t just
fEApONIivE 10 our questions, she enticipated snd was proactive in her communication. | think her many
years of experimnoe mast give her a sisth sense” shout the spprehensien and conhesbon mest new home
Grmriars eEperkence ok ane Hme or a edher. She canesl™

FNewea s o b prodesionsl ara her Triemd ke dermossar o ke i8 sy ooy 0o work with ber, She lkos
abways represented us with first class senvice making us feel a5 i wie were ber anly dientl®

Allie BethAllman®
& Associales

& DERKEHIRE HATHAWAY AFFIUIATE

214.244 1__ 5> | noralane@alliebeth.com
WWW.I’IDI’E'HHE.Eﬂm alliebeth.com




THE KEY TO SUCCESS IS w&o&m%@uﬁ

LGUIDED BY FAITH, INTEGRITY AND WORK ETHIC TO GET THE JOB DCMNE FOR YOU!

DEDMCATION

? Hands an cvery aspect from start o Ancst.saute oo impetars te dolepate to
ampons alse! you fool as if you wers her maly zhet anz part af her fz il

CORMITREN T

'y
ﬁ,} Eoirg in the manstream of real estate. asays aib-cast of carrent trerds that affect
market condiions. In depth knawledgs of the ma-szt,

EXFERIENCE

3 It peneratian Realtor and camaany ap ack avar for ovar 30+ vaars) Racogr zan

ty D Magazrine consitantly for baing & too paducar Extabliasbad trust among pasrs,
prokera ard lite-long clisnts,

SERVICE

4 ‘ Soptezbcaled, leading edoe technclogy wmd soca, reos 5 ekolg, me e roamber of
rilliphe Real Lelabe nelviork groges, Dirsl Lo Paes agide keogalodde o7 qommes bolore
Livs peneral markes L Leslars wend weorkes aeill s Loodel Uee ol doowe Po s voon Besl
el aboye ull el

AR

Mora was the ultimate probessiona’ when ste hordles the parshasa ol
owr new home. She wasnbjusl respecsive loooar quosiens, she
antivipated anel was proaciive in ber cooanizaciono, ©think her ooy
vears ol experienae most e e o ssth sense” oo he
apprehension and cenfosion mast new homne owness exaerisoes of one

29

Lime or another. She cares!

f‘?ﬁ”m Ling Lome Allie Beth Allman’
E:-:e.:uti;:'e Viee i & Associates

S FERKSHIRE RATHAWAY AFFILIATE

214.244. 48646 . wiww.noralane.com




Client Focused.

Results Driven.
o

“I'm humbled and blessad to serve
your real estate needs. Its 3 joy to

get up each morning and get to do
what [ love doing...selling homes!”®

DREAM HOME!

& .

Mora Ling Lane
214 244 A5G
nora.lanegnallisheth.oom

ELLIESETH.COM & 11

AllieBeth Allman’
& Associates

A BERKSHIRE HATHAWAY AFFILIATE



IF THE THOUGHT OF BUYING OR SELLING A
HOUSE GIVES YOU A HEADACHE........

TAKE TWO ASPIRIN

AND CALL ME IN THE MORNING!
214-244-4866

; Er s FL . =
SOLD S840 Marquelie 52,640,000 FOB SALE 5337 Bryn Mawr 51,390,000

WITH OVER 30+ YEARS OF SELLING REAL ESTATE, LET MY
EXPERTISE GO TO WORK FOR YOU! THE KEY TO MY SUCCESS HAS

BEEN RELATIONSHIPS; GUIDED BY FAITH, INTEGRITY AND A STRONG

. .
Nora Ling Lane AleBeth Allmari& Associales

. . L SERKSHIRE HATHAWAT AFFILIATE
Expcutive Vice President
214.244.4866 | noraloneialfietethcom | wuww nomdane.com




Allie Beth Allman’
& Associaltes

A BERKSHIRE HATHAW AT AFFILIATE

INDUSTRY-
LEADING
SALES.
WORLD-CLASS
SERVICE.

11 MILLION
GLOBAL TRANSACTIONS

- .
=t

COMPAMNIES

4 600

OFFICES

SALES ASSQCIATES

70
COUNTRIES

9) 7_
Leading
.

REAL ESTATE COMPANIES
i THE WORLD

MORE U.S. HOME SALES VOLUME

THAMN ANY OTHER REAL ESTATE METWORK, FRAMCHISE
OR BROKERAGE BRAMD, 3257 BILLICH IN U.5. HOME SALES VOLUME,

&t g At jste of Loedivwg Seal Estaig Companas af he World, our brokarsgs
is & lacal arz olesal merkat leadar sorking or your Bahall. LesdinaRE'S
wio r d-class markating rasouncos ard conractons allcw us B provide you with

& braly exceplicns roel esiate exiperienas

257 Leading Resl Estale Companies af the Wiatkd

T

-
N -
. 510

welumre thown in b liows of collars,
s B <3art e dfy 5l 6T BEA

B

M Leading Real Estate
Companles af the World

Keller Williams
Coldewell Banker

Barkshire Hathaway
HomeServices

Compass
RE/MAX
Sotheby's International Realty

eXp Realty
Redfin
Douglas Elliman

Century X1

Homasmart

Corcoran

Batter Homas and Gardens
ERA

HENE



REASONS WHY

TOP 10 ADVANTAGES
OF LISTING WITH US

LEADERSHIP

I's not about our legendary CEO—It is aoout
her ability to develop relationships.

MARKET KNOWLEDGE
The wisdom ta know it's not just numbers—

is what you den't see that can
make the difference,

SMARKETING

The ward is funny, but the combinatian
of sales and marketing is what works
for buyers and sellers,

WHITE GLOVE SERVICE

Cur ardimary s extracrdinary.
AL all levels.

GLOBAL

While most homes are sald to local neighbars,

we have the strongest global parinars.,

STRENGTH

We bring teams groomed with integrity
and success te |ift every property.

PACKAGED TO SELL

The mast powerful part of creating a plan for
Success S packaging the home for the buyer.

THE FPOWER OF ENGAGEMENT

An integrated marketing approach is
strategy to bring buyers from social,
digital, print, and all sources,

LUXURY LEADER

We s2ll more estates over 33 milliomn;
wel luxury, we believe, is not a price point
out & state of mind.

GIVE WHERE YOU LIVE

Cur community commitment
s renewed daily,



LEADERSHIP

OUR VALUES GUIDE
OUR LEADERS

Leading a team of powerful, brilliant, motivated people
requires strategic vision for the future and a wilkngness to
innevate, That vision fosters a culture that kelps everyone
be everything they aspire to be, What follows is a respected
cadre of trusted advisors to the influencers of Dallas,

The Allman culture is built on core values which mirror those
of our nation's founders, We celeoratze free anterprise thar
spawns entrepreneurship, We nurture individualisme chat
radiates responsibility and accountabilty,

And we are drivan by equal apportunity that fosters tearrwork.

Following basic beliefs, the Buffett crganization is buiding
the nation's largest provider of home ownership services,
Andd the Allman firm, Berkshire Hathaway's first Texas rea
estate affiliate, is Dallas’ luxuwry leader.

We Care. We Share. We Dare.

THE ADVAKNTAGE

i fcﬁm’.:'l' r_.r_l'-.llr-'rrr'llr'.".i.llit:i.l faan St thied dlecode l’.!_:r

fruiat, idegrety, ol realia, Locally fonnded ad

.I'th:::;y-';f. AT PR Ty Hln:,l'm' -lll'r-l'l'l'll'.ll!"l'l'l'.l!l"l'r.r |'.l."!'.".'4'-'.r- .I-l'r:”.'
preetmier notionad qod gl sigppors. ke s,

ipaardit fe wol w feereerys I8 6 o necessify

30 YEARS OF
LEGEMDARY

ENTREPRENEURSHIP

1981 -

Allie Beth Alman
makas first-pyer home
& e with Alesia and
Tom Lamdiry

1985

Allmian decidas o
atait hitr cen carspany,
with help from husband

merce Alman. Thus,
alle Beth Allmea Real
Eatpiewas fonmed

2001

Tha Millar
camgany
merges with
Colidwel] Banker

2012 -

&l Bath Allman &
Lszociales hecomes
tha first single-offic=

resdential firm inDallzs
fistary ta achieve
51 bilan i sales

2015

Wanen Bullatl's

ressll estate affilizte
el g A0 fergt Toxns
acquisition, Allie Beth
siman & Aszociates

2018 —

Allie Beth Allman &
Asmociates closes vear
with 52 bilion n sales,

a First for she compary.

= 1982

Allrmian decides fo
twm her knack far
2 ling o & career
and becomas a
Pealtar with Hank
Dickerson & Co.

1995

In an expanssan
maye, Alman salle
campamy ta Henry
5 Milles

2004

&lirran decides
B reCPe a8 ain
independent cormpany,
Allsa Beth Allman &
Associates

2015

Alligt Beth Adlman &
#Assaciabes completes
the biggeat pingle
resiclental romsaction
in Dallas and Texaz
hiatory

2016

Allie Beth Aliman

& Asporiates, a
Rerkahie Hatkaway
Affiliate, complates
ihe geonnd-iggest
zngle resicential
trangaction in
Dallas Mslary



PACKAGED TO SELL

CREATING A HOME THAT SELLS

Creating & sonce ahere
bargers come inand T e
gitting down and Fying i

whal we dio best.
READY TO SELL WaLK-UF APPEAL PHOTOGRAPHY
Packaging vour property to First impressions form before E Great photos can lead toa
sell iz not intericr decorating. the buyver walks in the doar. great showing. For 97% of
li's attracting buyers and Stand across the street with buyers, their first look at youwr
convinecing them they want your Allman adviser Would home is the enline photo
o live there, Listen to your you want to go inside? Start submitted to KILS. That's why
advisor and you will sell for with the frent of the house your Allman advisor uses
top dollar, and ervision it thicugh a top-rated photographers to
buyer's eyes, gaan the visual advantage.
ETAGING DE-CLUTTER HECESSARY
The average buyer takes 90 When clutter dominates REPAIRS
seconds to decide if they space, buyers can't see An unkempt exterior mplies
like a home, Details such as the reom. Surveys shiow your home has been poory
proper lighting ard furnitere mcst peophe feel anxious mairtained, but kitchen and
placement are critical, Your and ererwhelmed when bathroom impravements can
Allman advisor knows how to surroundled by clutter. Clean swing deals. Your Allman
dress your home for success, space spaks imagination advisor will help develop a
and visions af potential. winning maintenance strateqy.
THE Acearling to the Natiosal Assosiation of Bealters, eveey S 10 fnvested in staging
ADVANTAGE atelly S4000 i poten tial return s, AE Ablie Beth Alfmare & Asgoviates, we woet vour home

ter crecete Hoad indefinadide buzz fhol mabes Snovers stop aeed Took, Aveed then buy.



THE POWER OF ENGAGEMENT

WE SEND YOUR HOME THROUGH ALL
MEANINGFUL CHANNELS

Through digital ads, online searches, custom URLs, videcs and social media, the Allman team puts your home in

buyers’ hands. We craft high-guality print ads, engaging acvertorials, targeted emails, direct mail pieces, and luxury
ads. We create the buzz and generate engaging conversatians, Would-be buyers get fast facts from expanding

providers in the new mass media universe, Our new listing plan instantly places your property prominently in

multiple media sources,

PRINT NICHE
MARKETING

We target our buyers
and reach over 42 million
readers per year.
Dallas Morming Mews
Park Citles Padple
Progton Hallaw Peopla
Dallas Business fournsl
Caollewwille Charm
Society Life

Ball Tower

Simply Wostlake
Southlake Styla
Lakewood Advocate

D Magazine - D Best

o CED

PaperCity

Patron

frchitectural Dipest
Wall Street Journal

Luxury Portfolio Intermational

DIRECT MAIL

We target the right address
and send out the word to
18,000 a manth.

Ale Bath &lran & Azsoc, Magazing
Trifolds - Meigakzormood sl ars
Postcards

SOCIAL SELLING

DOur reach shows 100,000 a
manth love aur cantent.

Channels: Content:
Facebaax Fosks
Instagramn Vidaos
T ter

Linkexsin

YouTune

Pintemest

Googhe Plus

PARTNER SITES

£l swacam
Truliacam

Rzaltzrocom

DIGITAL PLATFORMS
& DRIVERS

Reach and retaln. Your home at
a touch is on premier websites,
Our content-rich daily drivers
are both need-to-lknow and

nice-to-know.

Websites:
ABA Website
Dallms Morning Mees

Leading Real Estate Companies
of the World

Luxury Portfolio Intemational
D Mzgazine

Liwi e

Lakewood Advocate

Candy's Chrt

Dallas Busingss Journal

DB - Ralocation

Drivers:

Fresh on the Markat
Allmanac ¢Blast
Open Houwse aBlast
elanns

Geo and Behavicral
Fe-targeting



videos,
eyes

Last year,
we created

and posted

more than 500

homes.

pulling
o our

THE
ADVANTAGE

SOCIAL SELLING

THE “IN-CIRCLE"
OF SELLING

The Alle Beth agert family knows your neighborhood
and its people, Our sacial media team takes valuable
neighborhoogs knowledge w a higher level. For
example, our Facebook interaction with followers is
120 times greaterweekly than our closest competitor,

With & salid visual foundation, we adapt the latest
technological tools o create relevant engaging
posts, Our weekly Fresh on the Market directed
emailfvideo package reaches more than 23,000
actual wiewers through our multichannel database,
Follow-up of single propery posts on our exclusive
Live Love websites targets yvour neighborhood,

Qur social media marketing quintat tracks trends
daily, and we adjust strategy every day to maximize
reach and engagement.

W ENGAGE:

Facebook Instagram

Engagement: 1 million Reach: 30K manthly

Reach: 400K manthly Video views; 500 weekly
Video views: 2K weakly

We harness hashtag power with #HomeQfTheDay,
#ilarsionMonday., and #OpenHouse to sustain
interast in your home. Qur professional team of
mare than 350 agents engages daily with posts
erhancing your home's 24-hour exposure.

Ervery el ore meinforee o beand St inopour negsshiborfiocd, o tested
fectvelig and divected soviol media, we conuect 29 hovrs daily with bgvers
focel ard glabol, Oue poefessional conteat-drien sovid posts fink thonsands

aof spreealifreed hunvees bo preaperiy prges for ogend response,



DIGITAL MARKETING

DIGITAL CAMPAIGNS
THAT OPEN DOORS

The moment your listing debuts on alliebeth.com, we star bringing the buyers. Now that anyone can
tap a smartphone screen and access unlimited infarmartion, we put your home at their fingertips.
Cur team creates compelling stories with Righ-end ghotography, graghics, and videos that demand
buyers attention—and drive them 1o your home.

Each month, our digitzl marketing strategy directs more than 2,500 potential buyers to property pages
on alliebeth.com,

Your Home
an ABA Wabsite

Rezora E-Cards

Beautiful and engaging
a-cards are part of the digital
strabegy. sent to 1,000- of
each agent’s influencers

= Retargeting Geo
Digital Ads

Whare the buyers ang,

sapsTod RoLoesy | WE are Every neighborhood
ithat we know, we fish

i

DIVIRE [InIse | Fnding buyers that work,
shap, play in targeted areas
will bring the “right™ people
v your property frem
many channets,

The Open Rate s between ol far the buyers,
20% and 45% {national — N
average 4 below 10%)L - [
Affiliate Websites .' ' Retargeting
Cur relationships with 4 I Behaviaral
top International resl Digital Ads
e LR SIS L L —————————

showcass your homa
o millions of buyers
across the globe,

THE ADWVAMNTAGE

e sl qualifed buyvees, G digitald warkef investoent enabiles ws o reack
protentiol vers locally and in popelation ceaters ke Xew Foek, Log Angelvs,
and Chicago, Eacl homeswner working ol Adlie Beth Allman & Associates
reveipes o maltle el digifal wockefing plan dvedgeeed fo dviee potentiol byers
fo their fowee oreline. Owr most effective online davers—atralegie seanch,
saciod medic. o emel compaizni—aenerale more tan
SAOHND Badives pivees oock it i,
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REAL: RESULTS....50LDS]!

T840 Marquette

%208 Greenbrier
3804 Greenbrier [twice)
4128 Greenbrier
4348 Fairfax

4501 Normandy

7806 Stanford

E707 Stanford (twice]
1801 Beverly

5738 Stanford

G404 Edmondson
4325 Shady Bend {twice]
5311 Marquita

7019 Clemson

7510 Villanowva (twice]
5419 Boca Raton
5532 Drane

G714 Stanford

L7 38 Stanford

5929 5t Andrews
5323 Morningside
4211 Windsor

6318 Westchester
L43T Hyer

3947 Fairfax

5515 Southwestern
4528 Belclaire

4313 Grassmere

3840 Greenbrier 3632 Greenbrier
3909 Greenbrier 3 times) 3829 Greenbrier
3628 Greenbrier 3104 Bryn Mawr
4312 Greenbrier $E32 Greenbrier
4301 Belclaire 5106 Stanford
4028 Windsor %366 Blackburn
BALD McCraw [twice] 6621 Lange Circle
£528 Normandy 6231 Weoodland (twice)
2632 Westminster (twice| 3801 Colgate
3304 Marquette 4361 Edmondson
3421 Purdue 5418 W. University
3604 Edgewater 1305 Centenary
5254 Vanderbilt 3312 Centenary
4116 Hamover 3515 Haynie (twice)
4420 Amhierst 5247 Surrey Clrcle

4121 Windsor Plowy
L3 &8 Fairfau [twice)
7738 Southwestern (twice)

6701 Gaolf Drive
3008 5tanford
6143 Del Horte
6143 Ellsworth
7419 Centenary
6731 Pemberton
6713 Pemberton
Shih McFarlin

4253 Potomac
3537 Southwestern

3905 Bryn Mawr
4723 Purdue
B350 Joyce Way
£272 Bordeaux
6637 Golf Drive
7839 Marquette
2329 Amherst
7208 Colgate
£432 Larchmont
5534 W. Amherst
3420 Potomac
3633 Southwestern
4312 Mill Creel
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Named in D Magazine
Best Real Estate
Agents in Dallas
2006-2022

Top Residential

Real Estate Producer
2006-2022

Allie Beth Allman & Associabes
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